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Top Twelve Tips Toward
Better Senior College
Course Descriptions

Use action words, active voice

Highlight special benefits or features of the course
Showcase any unique teaching methods to be used

Outline the “meat” —course content

Set expectations for the course

Obtain information in an organized way from the instructor
Establish credibility of the faculty

Create a grabby title

Convey a user-friendly tone

Use tasteful humor; a clever turn of phrase; and employ
sights, sounds, and smells

Include sentence variety, questions, complex sentences

Proof read!!!




Describeyour faculty with lively

adjectives.

» Seasoned

» Topleve perspective
* Knowledgeable

* Experienced

*  Know-how

* Hear expert advice

*  Expetise

Describethe course benefits
and featureswith words such
&

*  Wakaway with

o Egadlish

* Increase

e Communicateeffectively

e Learnwhat worksfor others

* Reduce

*  Respond

* Ganundersanding
* Ded with

e Optimize

* Developsteps

e Ganindght

e Wadkinthar shoes

Replacelearnwith:
* Focus
e Align

&

Course Description
Cheat Sheet

e Maximize

e Discover

* Getadvice

e Findoutwhy

e Seehow

e Deveop

e Benchmark

*  Explore

* Address
Improve
Desgn

e Qutline

*  Review

*  Expand

* Determine
Measure
Assess

e Zeroinon

e |ntegrate

* Podtion

e Talor

* Andyze

* Forecast

e Create

* Examine

Set cour se expectationswith
phrasessuch as:

» Thislively interactivesesson

isfor thosewho

Learningmaterids
Demondrate

Anticipate

Review “ Professor Smith’'s7
principlesof an outstanding
XXX”

Tectics

Hear

Practicd advice

Implement

Bring order to the chaos
Methodology

Sdlect

Exercises

Takeaway techniques
Buildexcitement

You'll bemotivated
Involve

Createexcitement
Joinwithus

Redefine

Cost effective

Prepare

Tipson

Get achecklist

Map out

Apply conventiona wisdom
Specifictips

Hot topics




PR Tipsand Techniques

Makeayearly planfor your Senior College PRinitiative. Writeit downto “planyour work and
work your plan.”

Develop goalsfor your plan. Examplesof goasinclude:
* Increasepublic awareness
* Increasemembership
* Increaseparticipationin Senior College
* Increasefinancid support

Make certain your promotion planiscomprehensive and includesal typesof promotiona media:
newspapers, weeklies, magazines, radio, tv, cable, word of mouth, events, presentations, etc.

Develop ashort statement about what your Senior Collegeisall about, how itisdifferent from
other educationa programs (such asadult education) and why itisspecial. Emphasize positive
aspectsof Senior Collegeand clearly articulatethisinal of your communication with mediaand
potential members.

Put together apresslist of local mediato send information about Senior College.

Deveop aseriesof ongoing pressreleasesand advisoriesfor programs/services'eventsbased on
the established calendar. For example:
August-send press release about the cour se offerings in the fall semester to all media.

Takeamember of themediato lunch or for acup of coffeeto meet and build rel ationshipswith
local mediaso that they will both be morereceptiveto placing your storieson Senior College. Also
let them know that they can seeyou asasource of information and/or story idess.

Don't expect everything you doto get coverage. Makecertainitis”newsworthy” and point out its
newsworthinesstothemedia

Developa“mediakit” for newsmediawith cons stent and accurate background information on
your Senior College.

Don't forget word of mouth promotion—it’sthebest and itsfree. Start aspeaker’sbureau or
encourage membersto bring/tell afriend about Senior College.
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More....
PR Tipsand Techniques

Find out more about your audience: your members. What do they dointher freetime? What
clubsor organizationsdo they belongto? That iswhereyou' |l find more members.

Think of grassrootswaysto promote Senior College:

»  Speaking engagementswith local organizations(such aslocal Kiwanis, Lionsand Rotary

Clubs; church groups, retired teachers).

» Information boothsset up at local events

» Podersdistributed tothelocd retirement community.
THINK PROMOTION. Enhanceexisting programsto makethem * newsworthy” eventssuch as
pairing the opening of classeswith aspecia event. Consider other promotional ideassuchasa
talent show, visua or performing artsexhibits.

Useother peopl €' s newd etters and communication vehicles: such assenior center, agency,
historical society, garden club newd ettersto promote Senior College and specific programs.

Work with other organizationsto co-sponsor programsor events such as museums (42% of
museum visitorsare 55+), artsgroups, book groups, libraries. Usetheir mailinglist.

Offer towriteamonthly columnintheloca weekly.

Seek sponsorsfor paid advertising (be surethat it fitswith the policies of your Senior College).
Send Post Cards.

Distribute materials, schedules, tolibraries, museums, senior centers.

Seek editorial mentionin University publications(eg. Alumni magazines, graduate newd etters,
etc.).

I nclude the phone number and web addressin every ad, pressrelease, and external
communication.

Put up Bulletin Boards about Senior Collegein schools, churches, town hall, historical societies.




More....
PR Tipsand Techniques

Develop a®“ moversand shakers’ list of peoplein your town (business, civic leaders) and send them
your newdetter onaregular bass.

Develop an Internet/email addressbook of memberstoinstantly spread theword about eventsor
other Senior Collegeissues.

WritealL etter to the Editor or an opinion column for thelocal paper.

Work with your host institution to set up an Internet home page on their websiteand list your
coursesonit (keepit current!) OR send your information to the Maine Senior College Network for
posting ontheir Site.

When printing, avoid fontsthat are hard to read, too small, or intricate.

Appoint an official Senior College Photographer to devel op and maintain aphoto library of good
photos of members.

Usephotosof groupsandindividualsin all agerangesover 55 to communicate clearly what our
programsare abouit.

Don't overlook your course catal og asapromotiond vehicle: usetestimonia quotes, writelively
coursedescriptionsand tout all the advantagesof Senior College (classes, new friends, socia
group, €tc.).

Usetestimonia quotesin promotion. Thereisagood likelihood that many peoplewould know the
person quoted—adding agreat deal of credibility.

Devel op standardmembership kit materia sfor prospective memberswho want moreinformation—
and respond quickly to their requests. Follow upif possible.

Maintainan accuratemailing list. Designate membersvs. inquiriesand set up some “rules’
about how long to keep inquiriesonthelist.

Show thelink between your organi zation and the state network of Senior Colleges. Includethe
Maine Senior College Network boilerplate languagein pressrel eases.




